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Impact of Media Advocacy

Montana Community Change Project

Counties Outside of the Targeted Regions where the Project
Generated Earned Media Regarding Alcohol Abuse

% saying laws against drinking and driving are NOT being adequately enforced. | % Change
2008 to 2011
Statewide 34% in 2011
+6%
28% in 2008
Coun_ties With Earned Media +16%
(Missoula, Yellowstone, p=.01
Lewis and Clark, and X2 =89
Silver Bow™)
Counties Without Earned Media 0%
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Impact of Media Advocacy

Montana Community Change Project

Counties Outside of the Targeted Regions where the Project Generated
Earned Media Regarding Alcohol Abuse (continued)

% saying the laws penalizing adults who give alcohol to youth are NOT being ' % Change

adequately enforced. 2008 to 2011
Statewide 38% in 2011
+4%
34% in 2008
(Missoula, Yellowstone, +1<?£

Lewis and Clark, and f(z 07,

Silver Bow*) = 10.6
Counties Without Earned Media

27 » HARSTAD STRATEGIC B e e 1 e In
[@ana an VOIers in 6 regions
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Impact of Media Advocacy

Montana Community Change Project

Counties Outside of the Targeted Regions where the Project Generated
Earned Media Regarding Alcohol Abuse (continued)

% saying enacting new laws aimed at the problem of alcoheol abuse would be
very or fairly effective.

% Change from
2008 to 2011

42%

RESEARCH, INC.

+4%
(Missoula, Yellowstone, +1<60/‘3
Lewis and Clark, and f(:a - 11’8
Silver Bow™) = 11.
Counties Without Earned Media
[ a% -

lana and 1215 voters in 6 regions
March & — 15, 2011
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