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Media advocacy |

is the strategic
use of media to
advance policy
issues that

benefit public
health and safety.




Message Triangle
A Tool for Staying on Message in an Interview
IPS Toolkit: Media Advocacy @WWU,E ror

Pusuc
STRATEGIES

WHY ARE YOU HERE? N SOLVE THE
What exactly is the PROBLEM?
problem—define in Is there a policy
terms of community recommendation?

conditions—rather
than individual

behaviors.

HOWIS THIS A PROBLEM?

Is the problem more serious than most people think? DATA
Is the problem widespread? DATA
How are people directly impacted? DATA

the

rting all functions cess mmunity-level change: Resea and Data,

Community Organizing, Cy nd Sustainability.



















1,200

U.S. Daily
Newspapers
1.7 million
1,700 Podcasts
U.S. Commercial
T.V. Stations
600 million
11 Blogs
Social Media

Platforms w/over

200 million users
Statistica
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PERSONAL NARRATIVE

. "Own" your story

'ﬂ . Expand your vision
and understanding of

the world




S0CTAL MATH

The practice of translating statistics and other data so that
they become interesting to the journalist, meaningful to the
audience, and helpful in advancing public policy.

Media Advocacy and Public Health: Power for Prevention




7, 2 M ',,é.Jg.-_- S P
f“ « & /4 » - P’\p A P,

.n\"“

78 million aeres @R ‘
rainforest are. Inst T
every year.

Every second, a slice of rainforest the
size of a football flE‘ld IS mowed down.

That's over 31 million football flelds of -
rainforest: each year.




Focus

ONn your message

Source: Rob Biesenbach
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Stick to the most
important point

-
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Storytelling: Promoting Change

through Personal Narratives
IPS Toolkit: Media Advocacy

INSTITUTE FOR
> PusLic
STRATEGIES

(" coaL ) ( Hook ) ( Basics )

(What is the purpose of (What will engage the (Who, what, when, where,
writing this piece?) audience to keep reading?) and why?)

9 y 9 y ¥ 4

~N

4 DETAILS N KEY 4 CALLTO A

(Show, don'tel) TAKEAWAY ACTION
(What is the most important (Encourage readers to learn
peint of the article?) from lessons in the story and

prompt action, if applicable.}

tion in

all functions necessary for ating ¢ ; ange: Research and Data,

Commur
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AND THE MORAL OF THE
yT0RY I3
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Thank
you!
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Survey
(Thank you!)

IPS Training and TA:

iInfo@publicstrategies.org

'i@VibrantHealthySafeCommunities
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